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Economic Association, Vol. 1, No.4, 2003, pp. 990-1029.
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2 David Evans: “Some Empirical Aspects of Multi-sided Platform Industries”, Review of Network Economics, Vol.
2, No. 3, 2003, pp. 2194-5993.

3 Andrei Hagiu and Julian Wright: “Multi-Sided Platforms”, International Journal of Industrial Organization, Vol.
43,2015, pp. 162-174.
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5 Andrei Hagiu and Julian Wright: "Marketplace or Reseller?", Management Science, Vol. 61, No.1, 2015, pp.
184-203.
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