EA AL ERGURBT ISR —UARTE - B, EAR

SABIRE =L BA

e Mk TAF

# B R FEALERNOXCALBBLERT, EARORANFEE, EFK

R :

EfREEEF T EEM XM LR EE TR, RSN
T, FHE MDA W MERER K, RS REXNH”
WAy R AT ACHERT & EERAENZNERXMATLURE
A 7= b B A8 % 61 R PRl 5 T AN - b AT Y S 4 B AR oK SCRR o XF
TESNE L, £ B2 o3 B sk An B B 5] P A e () R
FoRE S RE AR R AATRL T ESET L, TENTHES
BAB G £ TR PR 2 R K G AR KA TR 2 T
SNEARETE, TR IABEELES. BART. ZARTFELIAR
RHTAMBKFRAATHGE . X TESSQ RN, £ B3 H kG R E
RPN WA R AATHR R . AR R STk B kAT
ELRABELFEZRNE R FAFRNER, ERER MG M
W B BRE AT A E . BT R 2 B R v R R BEE R R
E & a5 & KX AT R RE I de % A K E & kR R K
BRARFREHE-ERFRMEE, WA KEARERRF ., HER L
EATHR B HH AR TS TN T E T AL ARRAT L
KH LA F,

FrE mEFL TAETY GIESL B

REFARAZERFNT “XUem” WA BOEEARET &
W, FENBERLR. &£W. 24Tk, TEXEENAMETT TR

DRSO E K RS A RSB IR [E AR SCA SRR TSR SCIRBT AT AR R



AF B, T B x B oA & DU = b 20 R R O Fa e XA
SRR, EEXheRmEE L LERNERLESKERFTHE, &
XM BE RN, ESEEFER Mk FURBY R, FHATT
KEEH., KENFAFTE, EEERNFIFELE AXHELELE
R VE B =B R SCHAT I DLURCE ST = b 28 7 A8 5k B 61 &R ok 4
WA 40, #HAT T R G X

TwENAZR, EREEZ &L, BAART XL BBIT R 5K
B X 2 BhEy B TR — B E A R E AR U e R E R E i E AL
R XU RS 5 X, MESEME XS 2 EHEE
BEMMELRE . BT AXWA R HONET 2T IR E SN2 ghel 5w
IR A R ATI ZR . AT E A 30 ) 2 3 B SO & & BUR,
0 Z e R IR, A E B AT E A B iR R 20T SR AN ST = b 4k
GUR A& R T AT R

AT, AXHEHZHET: B0 AFELTRT 520
R AR B e AR LB S e R A AR #
=g AEA AT R 5 & 8hie] AT KB B IS N R
WA B G 2 BRI AR R BRI AL

—. FrELERE L S w A BT

E SR & R A, FE R AT % g Bk A LA
FHERNA AW B EoF AT L 5 REE N EIH A F oy fh#
HA, EERELTTeBAERNRE S 7. KMo EZENERITE
ol A 3K O B B A B A R A (R R AR R A R A K B L AT
Bz



(=) 537 B b Bt 54

FAZEFAREF R BRERREFRFTEALERT EANE
BEA o REWHAAT AL 7] LLE AN R B A R 47 HL BT L R R 3R AR
h#, (82 G ARARAT I B9 E Al B 2 WA F (Brock, 2013°; Hendriks,
1999°), Frfl Az R 2B E LW AT (Nienstedt et al., 2013)
CHERREREERERS ERANEBITRE, ST ERRENTES
BRKE EFBNNEAEAZET EABWE (Nienstedt et
al., 2013) °. Wk, Ry THEXNEHIE L E eI E K, 2001 F
BB W B AR S 2008 A 2R 5 L e AL AT 2009 4 BT X E A A
% AL AATRAN TEF A F (Levy #1 Nielsen, 2010°;
Soloski, 2005". 2013"), ZHFEBEHMBANBRAFRESN, &
REA T EFHE THRMEME (Lischka et al., 2014°; van der
Wurff et al., 2008"), {E& LA A R E 0 Z G 3T E LA FE T

? Brock, G. (2013). Out of Print: Newspapers, Journalism and the Business of News in the Digital Age. London:

Kogan Page.

3

Hendriks, P. (1999). Newspapers: A lost cause? Strategic Management of Newspaper Firms in the United States

and the Netherlands. Dordrecht: Kluwer Academic Publishers.

* Nienstedt H W, Russ-Mohl S, Wilczek B. Media Convergence & Journalism[J]. 2013, 10.1515/9783110302899.

4

6 Levy, D. A. L., & Nielsen, R. K. (Eds.). (2010). The Changing Business of Journalism and Its Implications for
Democracy. Oxford: Reuters Institute for the Study of Journalism.

7 Soloski, J. (2005). Taking Stock Redux: Corporate Ownership and Journalism of Publicly Traded Newspaper
Companies. In R. G. Picard (Ed.), Corporate Governance of Media Companies (pp. 59—76). Jonkdping: Jonkdping
International Business School.

8 Soloski, J. (2013). Collapse of the US Newspaper Industry: Goodwill, Leverage and Bankruptcy. Journalism, 14(3),
309-329. doi:10.1177/1464884912472016

9 Lischka, J. A., Kienzler, S., & Mellmann, U. (2014). Sales Drive Advertising Expenditures: Evidence for
Consumer Packaged and Durable Goods in Germany. International Journal of Marketing Studies, 6(1), 31-44.
doi:10.5539/ijms.v6n1p31

10 van der Wurff, R., Bakker, P., & Picard, R. G. (2008). Economic Growth and Advertising Expenditures in Different
Media in Different Countries. Journal of Media Economics, 21(1), 28—52. doi:10.1080/08997760701806827



X, T AE KRB, 7 EEHRE A EX B EH (Der
Burg # Den Bulck, 2017) ", EWERMAEEALWN, HEXRETE
RE;TERU N NNE-—FeBRXELT NS TR KR
(Nienstedt et al., 2013) "

AT A F A AR, ERHE L FERRAFEET
ETHH AR, Der Burg #7 Den Bulck (2017) “#f% 7 —
/NRAR IR B AR 1990 SR AR 2014 o B A IE L, X 2 N ALIR AR R
MEFKTR. S ET7EE%. 2FZREMEFEA, TZREA
T —HE, HRERMEGHE R LR, AT RAMEE BB
K, BT RANNE, ELCEEFEAHEE (Van caysele
Vanormelingen , 2009 ) ", X 7 & % B S &k A W E D

(Pattabhiramaiah et al., 2014) °; F— 7@, #FRHKE| A
TR HEZRH~EF LU\, E2 Efjtrainee (2017) "I\ H k¥
. KA RFE T e mR R EAEE R E R B, LK
ELHEATENCEREBRIDIERRZ T AHaT &N Fol FA,
1 & 3t F CE AT 0 B A BUE [ AR S AL T REAR /DN

EHWTRET, eBd TEAFNELN S5 EZH MK, &K

11 Der Burg M V, Den Bulck H V. Why Are Traditional Newspaper Publishers Still Surviving in the Digital Era?
The Impact of Long-Term Trends on the Flemish Newspaper Industry’s Financing, 1990-2014[J]. Journal of
Media Business Studies, 2017, 14(2): 82-115.

2 |54

B E 11

14 Van Cayseele, P.,, & Vanormelingen, S. (2009). Prices and Network Effects in Two-Sided Markets: the Belgian
Newspaper Industry. Working Papers Hogeschool-Universiteit Brussel, Faculteit Economie en Management (No
2009/06). Retrieved from https://lirias.kuleuven.be/bitstream/ 123456789/406809/1/09HRP06.pdfFeb

15 Pattabhiramaiah, A., Sriram, S., & Sridhar, S. (2014). Rising Prices under Declining Preferences: The Case of the
U.S. Print Newspaper Industry. Unpublished manuscript.

16 Efjtrainee (2017) .Quality Journalism in the ‘Post-Truth Era’ On the Agenda. Difference Day 2017 Conference
Paper.



ERET A R ATLAT BB A, G5 K2 T, Der Burg
Den Bulck (2017) "% 3 Flemish 4K tH iR & 1 fk B8 25 £ W3
TR, HFEAREME LIRS G R R IR AR £ .
EE—ERRELIN, HREFALATLEZTHAEN D HERA, 2001 F
F 2005 FYHRBFH BT & & EFK, RETEEE T LM
B AR R R B S A K E KB (De Bens # Raeymaeckers,
2010) . Robert G Picard (2006) “/-#1 7 & Bk W & H 3 4 4%k
ORI AR S, WAL B E s B R o ey A A, T H % E R
BB EERLTRETBA, XHBEEFEIFATAT, R EF
FENEREECEAGRAELEMRELENAEC,

(Z) FLARMEHAR Rk R A

YR, AEZHHFELLVAENTAREELATHEX, —FH,
FRWBRERFEAL T ASHXT L OMUEE, FANTEEEDH, &
oA R HLAL 2 35 o e B 2 F e Ak 3, B R B R 7 m YRl 7 — 7
A&, BN FAREKOTECEEN LRI LER, FEFR
EHZ R FHIF R LK,

20 228 50 FRIF4E, AANTEE R E A R E 5%
B, HZF| 1987 £, FHEZ ¥ (Media Economics) IF 3 & A& FF ¥
B 55 6 — B E 4. Robert G Picard (1989) “xf £ # 4 7 5 1 &
XH#TTRE: ATHEEGENMAAAAE FRFRAA. &

17 IﬁJ 11
** De Bens, E., & Raeymaeckers, K. (2010). De Pers in Belgié: Het Verhaal van de Belgische Dagbladpers Gisteren,

Vandaag en Morgen (3rd ed.). Leuven: Lannoo Campus.

¥ Picard, Robert, G. Capital Crisis in the Profitable Newspaper Industry.[J]. Nieman Reports, 2006.

* Picard, Robert G. Media Economics : Concepts and Issues[J]. (newbury park, calif.), 1989.



B B At 23 5 RAIR AR B9 E 5 F K. Albarran (2006) * ¥ 3& 1%
BEE NF| IR St o Y wT A G — AN A
AT 7 UL BCBR AR L S8 JUA f B AT A R

e B BT R R B R R A AR G F I E SN A B AT L BAUR Y
& Robert G Picard (2002) “H M8y 4 4 “The Economics and
Financing of Media Companies”, #EhI%{%. % A% ABE K+
XHM (EHEEEFZR) Y. BB RAMMONT BATI A HEHE
NE IR, N AN BT R AR FE KRB A, KR a4 W B
FnaA KT K, BEEReMERT S XET Y5HWASHEEN
a, RETHTELXHEAAEENE, MESWEERABIAT 23K
R EE S, Hsh, BABGEELNERET ELRARE,

WEALH G EReF X E L4 2 (Ewing Marion Kauffman
Foundation) L4meN ik 3T 44, = EFHE N S AERF N £ ERIFE
REMWE . RATLFRIFPACHF, MEMTE2ERE, AR
KA, RERAFNEETAF T TR ((Stangler et al., 2016)
Yo BEE-MHE AT, RERRAEFBEFEL ST KNI R T ZE
T EEEF. 4 Stephen Prowse (2001) 247 7 £ 4/ 5] % & 4h 37
WA ATT: N HKART M RERE T (FFFFLEKE
WA ESRE, 2T HHEL AR FE R FER, 5 HEMN 0

* Albarran, Alan B, ChanOlmsted, Sylvia M, Wirth, Michael O. Handbook of Media Management and
Economics[J]. Olmsted, 2006, 83(1):209-210.

% Picard, Robert G. The Economics and Financing of Media Companies[M]. Fordham University Press, 2002.

2OBAANE  EREE, R WA (P AREEES S0 M. ARMEH H AL, 2006,

# Stangler D, Tareque I, Morelix A. Trends in Venture Capital, Angel Investments, and Crowdfunding across the

Fifty Largest U.S. Metropolitan Areas[J]. Social Science Electronic Publishing, 2016.

® Prowse S. Trends and Prospects in Venture and Angel Investments in New Media Companies[J]. Prometheus,

2001, 19(1):11-16.



MoK FH#ATT B MARERE T ERAEE, RERER
KT AHEHEN K2 RFENEZME., Walpert (2013) “4-47 T K
for R AR KA = BN E &R R P AR E, R E
A EBARE. R g EAER AT LS T EFERTH TR,
Gerken et al. (2014) A A BB KB H L RN QFFATILBANT A
B, BEEAFAREAFTVRAKET BN, TEEHTRAREEE
RO, BREE, SR N B BF T E R, X AT
WA FRIEFHR I EXREE,

=, BRSO REE S SRS KRR

P REERERATIMERLNEERRE, RRAR U —FE
ERBR. SO~ LEX MM EEFRAEROE R, &
REEERAR I REEZBLBRESBFULS T
TR RE, RRVBHET TN A EEETE
ST ERAMBFNERERMER L R REX, 2B RFER
F= ol % e 9 A < B T HEAT AR

(=) THERBELF VR RER

TIHERBEER VR EERX, — BRI AAERTHER
AR T E W e R R 2 £, BOF RUR 3 0 A X R A R AP
e MWL EBR., REAEEEHE LD L ZRIE, 28l
MBBAFTIUFES EERATLEE, RABP I WA EMER,

% Walpert, Eric. Emerging from Facebook's Shadow: A Look at Trends in Social Media Venture Capital Funding

from 2011-2012[J]. 2013.
*" Gerken, Louis C, Whittaker, Wesley A. The Little Book of Venture Capital Investing[J]. Book Reviews, 2014.



o % /R = E BRI AL O R SR AR kAT LB X & (Denis Murphy
1 Maria Obrien, 2015) *, FLUHAITXIERZRZBE VLA
TNERETE. KL EREAFNESAAFLENNEL, RE

FRZFEEGF XS THRHEEHA (Roderick Flynn, 2018)

29
o

&L KA R, AMRAR LR T @i 7+
MRS, B THERKEIAEEE AL EL, XL ERER
Zr P R R T & B e RIR, K B E B X e # A 4 E
X, HRFPT EMEEE. Wb, SEBRNELE, HREERFES
BAAEER. L REBRWEZTE, FRBHARRNEE L
(Denis Murphy #1 Maria Obrien, 2015) . {22 Norbert et al.
(2007) "N A B AL BB E & T 23R A B D R R,
FEAARB KA RE RES AWK,

W £ TR R R 2 T R R R A K AT R
REBMHFEREETE EENRE TR, FHEFHT NBEH FA
8] B ¢ (Corporate Financing) 2|8, 2T H B 3% (Project Financing)
ML, ERETEERARENEL S ENFFEE, UBEREZE
Wy atAn R A, TOUE s F R X E S IUE A KW R AL 2R

% Murphy D, Obrien M. Irish Film Finance Rebooted: The New Section 481[J]. Journal of Irish Studies, 2015.

# Flynn R. (2018) An Irish Film Industry or a Film Industry in Ireland? The Paradoxes of State Aid. In: Murschetz

P., Teichmann R., Karmasin M. (eds) Handbook of State Aid for Film. Media Business and Innovation. Springer,

Cham. https://doi.org/10.1007/978-3-319-71716-6_31

* [F 28
* Morawetz N, Hardy J, Haslam C, et al. Finance, Policy and Industrial Dynamics—The Rise of Co-productions in

the Film Industry[J]. Industry & Innovation, 2007, 14(4):421-443.



(Terje Gaustad, 2008) “, FEZHFH ALY KX, BFITEMW
RARE, RN A, BKEH B RN LR, &Y
Z ] #y Bk 4-3% % (Co-Finance) 3@k ¥ Bk ¥l (Financing Alliances)
RETEEER. 6EFTEREN T AL TROH X B w7808,
FHRAeEEFHELEFRNE N EEHH (Coe,2001) ”, Norbert
et al. (2007) "Rt T ERAT L P BT A ERE A, A4 BR & FI1F
EHEPFVBEWUFHN—MHEX, RAEFLRANEET L. BRI
mb R R AT E E W EE Y 7 Ao Mark Lorenzen (2008) “#g i EF
EEXREZLHRRA. HEREUABH L EZERE, KEMABRNITFE
ENFEENNE BT LREET ToH T2 kIR,

s

(2) BRERBEYF LR REEX

BRREFBEZFV R REX —HREAERLEFERIE XL
ERWEFHAATL, —REBFEeEIWEE LR FRR, B
BIL TR, RIBRESRES. SHsRI NS5 S #HEX
FEEFVNA R, i EFERATVENRELEm L, KL T4
KRER, FITARRREEREDS LTI, HERREN T L HERF
(Rogerson f# Christian M, 2006)", H# =24 F F LW & EF=m T K
JRF B T BORD T L 1 A AR HE 0 (AVEKD AR 35 22 B 8 4 4 4 (SES)

¥ Terje Gaustad, The Efficiency of Indirect Film Subsidies Encouraging Private Investments.2008.

¥ Coe, N. M. (2001). A Hybrid Agglomeration? The Development of a Satellite-Marshallian Industrial District in
Vancouver’s Film Industry, Urban Studies, 38, pp. 1753-1775.

* 31

* Lorenzen M. Breakout from Bollywood? The Roles of Social Networks and Regulation in the Evolution of Indian

Film Industry[J]. Journal of International Management, 2008, 14(3):286-299.

* Rogerson, Christian M. Creative Industries and Urban Tourism: South African Perspectives[J]. Urban

Forum,2006,17:149-166



Hy L # (Antti Haase, 2016)",
ERRFERANEZ VLA ECE LTINS, —LXR
FPEZRAEZN T FHWBUF R BT R 25, AR K 0.5 #5
% . Michael Keane (2005) "2 7T #FERE LR EH L. FHFE
M EE R B E R, I AR BB R R
FREIF, MEREH T ER L IA G AT A L H#ATHRF, 1995
FZ 5, PEERZL AT AT EAF ST F, 1997 F LUk E
FEBEYH AT o AEAR BT RAR KB EES, AAREL
E | B B K B A A, Stuart Cunningham et al. (2005) ¥
WA TREFER KU, REBRBFEET UR#EZTLH O,
EEEEREANZEBERRAER A 2. EHNEER,
BNERBETT XML ETIE. BF KRR AKLE, U
XHRF EX AN B HNER T — RN — AN RIS
ETXUAGAH—FE @ BN, LS p AR E G H 7"
WEBMAR, WNERMEIEXE X EE, LHEEFRBEPER
WEq 4% (Pauwelyn, 2005) “o X T s BN B 52 b i 3% 3] 2L, BK
WA Z HERNB)FH R LT B 5 i X o R, #EE AT
A Fu A AR £ Dale (1997) A BRI xf e 82 7= b el AN U (E 1%

37 Haase, Antti. ‘The Golden Era’ of Finnish Documentary Film Financing and Production[J]. Studies in
Documentary Film, 2016, 10(2):106-129.
* Keane, Michael (In Press 2005) Exporting Chinese Culture: Industry Financing Models in Film and Television.

Westminster Papers in Communication and Culture.

* Keane M, Ryan M D, Cunningham S. Worlds Apart? Finance and Investment in Creative Industries in the People's
Republic of China and Latin America[J]. Telematics & Informatics, 2005, 22(4):309-331.
“ Pauwelyn, J. (2005) The UNESCO Convention on Cultural Diversity, and the WTO: Diversity in International

Law-Making?, The American Society of International Law, 15 November. Available at
http://www.asil.org/insights/2005/11/insights051115.html(accessed 14 August 2007).
“ Dale Schmitt. Largest Audience[J]. Film & History: An Interdisciplinary Journal of Film and Television Studies,

1997.



M AT AN T —fF “FAEFEHE 8908, BiEA LR e e
Hr AFELEAMNINES T AT LS, AR BN iZEL T
GHRRE ZERNERZEH N RFNBE W FEE mE by
RET AR, BT XU RIP B BORY & 24 B bk oy B E At
FESFATHEE 7 (Norbert et al., 2007) *,

=, TARBTLERE 5 S8 AT RHRL

CABTHHERMLR, EXhELBNEERILE, 2%
ThBERFMEEENEEZT R, PAREAUR. &, Fx. #
REZAHNME, @B EHBEE LA LT F . Mark C Taylor (2011)

GESNZ AR BT R RN ZANE: ZAB &L TR R F K,
LRGN, BHERET L LEX, ZARBHEMIE FK 5 F
EhWREE, 285 5M5EHZAETHNEE KK,

AERZMEZ AMINEABEABRE W XBLHEL, ZA &
RATEMHEAE, TABRATETREAFEIABRTES.
ABAT, TAGHRSF. ZASR AT ENEIAATRE 2B LT A
REZABTIR AR ZWAE, AT AR BT HRET £ THHIE
F g F R,

(=) ZAREREES

TA ST EE S (Art Investment Fund)) B3 E |14 2 A &
HEAZH TR, BEIEAN LR A EFNRLIAZLARE L THIEK,

42 Ia 31
® Taylor, Mark C. (2011) "Financialization of Art" Capitalism and Society: Vol. 6: Iss. 2, Article 3.
DOI:10.2202/1932-0213.1091



2000 FZ EEAMBHEE LI p LWL, 2008 FEFHRE. HE
REHITRKEFEENL T, AMITERARTREAMGE, T
A BB F A e (ATF), DIIRF B AR H % B4 (Costello A7 Roisin
Aine, 2017) *,

GRTHMI TN AR TES, TERAIELEHEN LT I
PRTFER, ARKAERNZEAER S, ERBEETHT T KEH
H .o Erica Coslor (2008) "I\ A ZA & & #K &) FEMNNE L EME
AR, MEABTHRZ M T BN AFNERTERFRELZ
R ERHATHH . Schneller (2009) “IAHFE I ELHL XL ARTH
B ERBMNAZARTT, EE2AFLZRANRFELTE, LEENE
HLE S ERETHR AR, Gerlis F2 Melanie (2009) "N 7
2008 FR IR EAREL AR NRAZREFTFAL, £S5
LR ENZFRITRA K, BIFE— W,

2013 FRMEEL T AREAFELLEHR A (Alternative
Investment Fund Managers Directive, &%k AIFMD), xfBk % % [
HETH—HBEEMNE. Willette et al. (2016) “4-#1 T AIFMD %
CARBHEAELWEH, AN ERERAE LN T LR G EENRE
A, T B R G B BE B SRR R K . ATFMD 4 2

“ Costello, Roisin Aine. From Sfumato to Chiaroscuro: Highlighting the Legal and Practical Hurdles to Art

Investment Funds[J]. Social ence Electronic Publishing, 2017.

* Coslor, Erica, Art Investment in London (March 5, 2008). Council for European Studies Conference, Chicago

2008, Available at SSRN: https://ssrn.com/abstract=1396668
“® Schneller. Art Investment Funds[M]. VDM Verlag Dr. Miiller, 2009.

‘" Gerlis, Melanie. Downturn Hits Art Investment Funds[J]. Art Newspaper, 2009.
® Willette, Randall J and Eckner, David, Art Investment Vehicles and the Challenges of the Alternative Investment

Fund Manager Directive (AIFMD) (January 26, 2016). Available at SSRN: https://ssrn.com/abstract=2722743 or
http://dx.doi.org/10.2139/ssrn.2722743


https://ssrn.com/abstract=1396668

AEGZERBERE, B THAEF T RS TUZART R RT| A
An il Ak xR TR, 4, ATFMD o B 47 B 4 8 [ 358 A 2
TATAREHEEE R T BENRIAE

(Z) BARITEZRRAT

Fh A4FAT (Private Bank) BEESNZ AR AW EERE, B
ATV S KX ERE, TURBEFEZN. BF. B #T7015E
FELTN 5. MEZARBTHNARE, LA SR ANRATLSH
BEREAE, —URARMTIART TN ZA&® L % . Richard B
Evans et al. (2017) "LLER ABEA ARAT HG, A HNFAFATI
REZAGEBERS, —FE T UFBREAEFERSCA RN LN FE
R FEH ARG 57— 8 UWELSFHRF R TH &
REY ARETGE, AMBEREReIZIAELMNM S EH AT,

T AAABRAT Z 40, ESNE R T £ 1T EARAT (Art Bank),
MAZARTHHEEFER FHIARTEZER BERM R LF,
BT afEas, EXWELAL, FEASMEET S HMAT, EEX
HEXFRIZABTHEERE—EHEA. RFWLARBTRIERET
% A, Rosenberger 1 Jack (1995) "N 7 lng A& ARMAT (The
Canada Council Art Bank) TENZFZA ML, HEAMEXRS,
FHNAT e KEABATHAZE A . Duncan A Ann (1995) "4
Tin g RN 2R ETEA LA HEY RN ZARAT, UERZE

* Richard B Evans, Roman Kraussl, Pedro Matos, Christophe Spaenjers, The Fine Art of Financing: The Jpmorgan
Private Bank and Lending Against Art,2017.
* Rosenberger, Jack. Canada's Art Bank Declared Bankrupt.[J]. Art in America, 1995.

** Duncan, Ann. End of the Art Bank.[J]. ART News, 1995.



REM AR, REZABRATIRSHA. YW EABRITHEEENE
WAk, — i 3E B ARAT AT 2R L 4, 3 X ) Art Banking.
4, Rogerson A7 Christian M(2006) /-4 7 BN s HATE L AR
AR LARAREATHREE AN ELAFTRLNIZARER, F
BEGERLEFELABRRMANTFEH A REAN, BEFET R
Tk RH, wfE#7 ZARAETHER.

M. AR wE L SR KRR

RECRF LAY REHMA, ERENEEERE, 1B
VEX NV EEEERES, MAXAZ L 56 B2 5 Af%E
g, RlRFLEXH L EFAmE 2B ANEL, 55
f = AR, IR A R E A E D, e RENERAE
A E e # E Ak (Dhurup A7 Makhitha, 2014) %, A4 £ Ext
E] SN R P b R R T R AR A AN 7 E R R AT R .

(=) Q1R b 7 R

B, QRS LFHAI S AVETH/AE AL (SME), F/NE
A Z A Rl K B AT, AR A RN, EA R R R
MK, X—FXFHETAESLHWEF 2RI AERE (Dieter Puchta et
al., 2010) ™,

“REFERES AL, GBS FERIORT R EEE,

2 Rogerson, Christian M. Creative Industries and Urban Tourism: South African Perspectives[J]. Urban

Forum,2006,17:149-166

* Dhurup M, Makhitha K M. Reflections on the Constraints in Entrepreneurial Development among Emerging

Survivalist and Micro Craft Enterprises in Gauteng[J]. Journal of Contemporary Management, 2014.

* Dieter Puchta, Friedrich Schneider, Stefan Haigner. Instruments to Foster the Creative Industries[M]. Gabler, 2010.



AR~ L EEsR DR EERN T, MWIFTIE. T8 BAEF
FHTINEATFLE, ERIEETEAMRERAES X EHER
(Loew #1 Lauren, 2006) *, —

ERAMaCREAVYWESFREA LG/, HRER R
FERAIMAS X E S/ NE, AN EREZCEAS, mELRAE
LicmI A, RATET, FEATAEL LM Skt 7 %
A X (Dieter Puchta et al., 2010) *,

RGBS RAFEETHE L. FLABLVBATELTF KK
B, it —F Bl T B E R IR, RERE C1E
7] (Frank et al., 2008) "o *TRI&E =Ly /N4 ki), R
KRN B E T, T EABTLFRNEREFEREKRIAL
/& (Powell A2 Dodd, 2007) *.,

IREESMIHEER L EHaS VBT ERREZN &L
SEXNAE, MERALEFEL . ALES B~ S8, FHLET
BRI, FHEEERGFAREFSFTEHAUESR AL A E (Frank
et al., 2008)

(2) AR kR AR

AT AERMNBEHEEMVEESTENEEAEN . Dieter Puchta

** Loew, Lauren. Creative Industries in Developing Countries and Intellectual Property Protection[J]. vand.j.ent. &
tech.1, 2006.

* [F] 54

°" Frank, Puchta, Dieter. Creative Industries Need Creative Finance: Innovative Financing Solutions for the Film
Industry[J]. Zentral- und Landesbibliothek Berlin, 2008.

* Powell, S. and Dodd, C. (2007) "Managing Vision and the Brand Within the Creative Industries", Corporate

Communications: An International Journal, Vol. 12 No. 4, pp. 394-413.
59 IEJ 57



et al. (20100 ™A A xtF 61 E = d & #4781 4 b Fo fo 24 W SR 3,
REBERBEE LA NIRK. RKE—ReEA Y, MEFERAT
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